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4 A;t advocacy’ could be defined as “an
ffort to further the understanding
about the value of arts among the members
of society as well as an effort to promote
interest in and participation in artistic ac-
tivities.” Except the type of arts that are com-
mercial in nature, most art works are highly
uncompetitive when they go to the market
place. As such, art advocacy is driven by the
expectations to boost financial supports for
the arts in the society.
Nowadays, the arts are rather viewed as a
means of generating economic profits or a
device that has social functionality while its

intrinsic values are not fully recognized or

appreciated. To meet such trends, strategies
are being forged to develop a diversified set
of tools in order to gain more support for the
arts from the society. Yet, this unavoidably
runs the risk of overlooking the fact that it
is more important to recognize the intrinsic
value of the arts. It is not desirable to judge
the value of the arts by simply looking at its
socioeconomic functions as they are only the
secondary or applied functions of the arts.
The essence of the arts is an effort to realize
the values set and pursued by the arts. Thus,
the focus of art advocacy should be placed
on the promotion of the intrinsic value of
the arts so that the entire society can respect
and appreciate the arts.

This paper tries to provide an overview on

art advocacy in Korea by showing major in-
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Indices reflecting the Korean society’s interest in the arts

How Koreans are enjoying the culture?
BParticipation in art events

-54.8% in 2000, 62.4% in 2003, 65.8% in 2006

-By sector(as of 2006): literature 4.4%, fine art 6.8%,
classical music-opera 3.6%, traditional art 4.4%,
theater 8.1%, dance 0.7%, movie 58.9%, Korean pop
music concert-other entertainment 10%

EMajor characteristics(as of 2006)

-Except the movies and Korean pop music
concert-entertainment, the rate of attending various
art events is a meager 4.7% on average.

-Except the movies and literature, the rate has
decreased since 2003.

-the discrepancy by region in terms of enjoying the
arts (69.6% in large cities, 63.2% in small & medium-
sized cities, 57% in counties)

-a significant gap by income bracket in terms of
enjoying the arts(81.5% with monthly average
income of over some 3,000 USD, 66.3% between
2,000~3,000 USD, 54.7% in 1,000~2,000 USD, 23.9%
in under 1,000 USD )

H‘do you want to attend art events in the future?’:
yes 73.8%, no 26.2%

Education on the arts and culture
MExperience of art/cultural education outside of
school: 7.7%

Hintention to participate art/cultural education in the
future : 19.6%

BA rate of book reading: The 7th highest with an
yearly average of 81% among highschool students

& older compared against 73% in the US and 71% in
the 27 EU countries

Cultural competitiveness in Korea
*compared against 10 largest contributing OECD
member countries and China, Sweden
BNumber of artists per 1,000
Music: 5.21 in Sweden, 0.75 in Korea(sth out of 8),
Visual arts: 3.29 in France, 0.21 in Korea (8th out of 8),
Performing arts: 1.91 in France, 0.29 in Korea(gth out
of 11), Literature: 2.39 in Britain, 0.25 in Korea(8th
out of 8)
BWSpending in cultural and leisure activities
Government: 1.3% in Spain, 0.6% in Korea(6th out
of 9), Individual household: 7.9% in Britain, 4.0% in
Korea(1oth out of 11)
BCultural infrastructure
Public library per 1,000: 0.119 in Spain, 0.011 in
Korea(1oth out of 10, Number of books per one
person: gth out of 11), Number of museum per
100,000: 5.95 in th US, 0.91 in Korea(8th out of 12)
ECultural openness
1oth out of 11, Canada (1), Sweden (2), US (5),
Germany (7), France (12)

dices that reflect how the society in general
is sharing the value of the arts as well as the
implications of these indices, which can ex-
plain: a) how Koreans are enjoying culture
in general, b) the competitiveness of Korea
against OECD member countries in cul-
tural appreciation, ¢) the size of investment
and budget for the arts, d) a summary on art
advocacy activities by related art organiza-
tions in the public and private sectors and )
suggestions to further promote art advocacy

in Korea.

The findings clearly show that the arts are
not a part of daily lives among general Kore-
ans as not many Koreans are enjoying the art
and culture. Except for the movies and con-
certs for Korean pop music-entertainment,
the continuous downward trend from 2000
and 2003 towards 2006 shows that art advo-
cacy is not leading to visible outcomes. The
findings also suggest that there are a lot of
challenges to overcome in order to expand
and deepen the way Koreans enjoy the arts.

It has a far significant implication as Koreans

94 Asia ArTs NETWORKS




-2000'H 54.8%, 2003'H 62.4%, 2006'H 65.8%
-2006'H F20FH MEff: ZHA}) 4.4%, 0| 6.8%, 224l 212t
3.6%, TS0IE 4.4%, 2= 8.1%, F-& 0.7%, B3} 58.9%,
&7 ZME- S0l 10%
B3Q EX(2006H % 7|F)
&, HS712 FME - 20| M2l Al o=t 2EE2 Z0FE

A 4.7%0f £1t

|'D
Y
()]
>
w O
*
—
o
S
7
©
co
rﬂe
\.
o]
=)
S
(=]

0] 81.5%, 200~299
2 0/2F23.9%)

]
ook
Joi
=2
>
0
>
[l
o
lo
o
30
0jo
=
w
fes)
o\°
l'\)
(=3}
nN
X2

& 2alolle u= & 28k 19.6%
BRI SME: IS 0| 42| HZt EME2 81%Z,
0, CXe)
=2

o, R 2774=, 0|= S1t

H|met 2k 7210 sHEE

2| izt 233 Y
(OECD 727t 5 22 1
iAo 2 =

21 1,008 0fl&7t 4

=

2ok AYHI5219, =2 0.75Y(871= = 521), AlZoll=:
3.299, 3= 0.21H(871= 5 89), 3oll&: A 1.91F

0.298(117= & 991), =sk:
821)
B3O REXE

Y AH|211.3%, $t=2 0.6%(971= & 62), 7t B=7.9%,

52 4.0%(1170= 5 109])
BE3}7|HAIA

Q17 1,0008S SZ=A2k AQ10.119, 8= 0.011(1074= &

09l 121 M 2= 117

0| 5.95, &= 0.91(1271=

B 23} N (S22 EAMAT Y OECD £ =719

S524732{ 24, 2006)

117H= 5 1091, ZHUHTH 21),

?0IU =7t B3, AYHIZ

I
roll o

H

fA

&= 2399, et 0.25‘?%'(87H

=& 9¢), 2172 102 Heh aiS ik
=82

AQYEI2S), OI=(5), =H(7),

Aol gt Aol Be BT o A
FE A EY =119 ZoloE T FE0]
|- A z5ke] o go] ARt =rlo] ey} o
dElo] e Aol S8l ==dTh vt
U Gt gi7t8 A E- A& Alefsh
of & YAF THE-S 200012t 20030 H]

&AL o olx|o} B3] BFel & @s T
o] 27} ERje] 4

]
S|
olgb= HlA dl& o S BolSE 3

< 7Fs/dol Helck

OECD F-8 7} ula) o7} 4=, ¢lxze}
Aok FRe] Batrol 4%
A 8 ARE 27 FFEo|

off Bsj ]

> OfAlot ol mzet iy 95



Indices reflecting the Korean society’s interest in the arts

Investment in Culture and Arts(unit: USD)
EMinistry of Culture, Sports and Tourism(MCST)
budget for the culture and arts(% out of the
government budget)

833.6 million in 2004(0.715%), 932.4 million in
2005(0.689%), 1014.6 million in 2006(0.694%)
BKorean Culture and Arts Promotion Fund

77.7 million in 2004, 115.6 million in 2005, 115 million
in 2006, 99.6 million in 2007, 8o million in 2008
MBudget of local autonomies on culture & arts
promotion(% out of the local governments’ budget)
1123.6 million in 2004(1.22%), 1222.5 million in 2005
(1.21%), 1305.5 million in 2006 (1.15%)

m Corporate support for culture & arts activities

130.8 million in 1999, 164.4 million in 2004, 173.1
million in 2005, 176.9 million in 2006 *A 2006
research on 613 businesses in Korea including top
500 business by KORCHAM

Out of corporations’ spending on corporate
citizenship, the share of social contribution programs
run by individual companies has increased from 5.0%
in 2000 to 35.7% in 2005

Bindividual patron’s support

Individual contribution to the Culture and Art
Promotion Fund: 1.01 million in 2005(252 cases),
663,461 in 2006 (397), 788,461 in 2007 (234)
Individual contribution to various art/cultural
organizations in 2005: 0.3% of total individual
contribution

enjoy more diversified activities thanks to
rapid technological development and subse-
quent growth in movies and games, the acti-
vation of professional sports, and the growth
in the tourism industry from the introduc-
tion of five-day work week. Yet, it seems that
the level of art appreciation among Koreans
is likely to increase as more Koreans want to
participate in various art events in the future,
art and cultural education in particular.
Korea is lagging far behind most of OECD
countries in terms of cultural competitive-
ness indices: the number of artists, size of art
infrastructure, spending by the government
and citizens on the cultural sector. The envi-
ronment in Korea to pursue artistic activities
is significantly weak compared against other
advanced countries. This also explains why
not many Koreans are enjoying the arts. It is

true that the Report on Cultural Competi-

tiveness among OECD Member Countries
did not include the number of performing
art facilities and thus, it is not giving an accu-
rate picture. On the other hand, as a result of
rapid increase in the number of art facilities
in local areas most of which are for perform-
ing arts, the lack of artistic contents has be-
come a more critical problem than short of
art facilities. Korea has achieved a significant
economic growth in a short period of time,
but it has not developed yet the capability to
enjoy culture and the arts as much. Addition-
ally, Korea should address the cultural dis-
crepancy between Seoul and other regions,
and measures are needed in order to narrow
the cultural gap.

Culture and Arts Promotion Fund ac-
counts for a large share in public financial
resources for the promotion of the arts. The

central and local governments’ budget for
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private art activities is significantly low(e.g. in
2006, the total budget for art promotion was
§8.74 million USD in 15 provinces exclud-
ing Seoul). At the same time, ARKO which
manages the Arts Promotion Fund should
be respected further as it is a leading, sym-
bolic non-governmental organization that
represents the cultural and art community
in Korea. Unfortunately, the size of the Arts
Promotion Fund which has played a pivotal
role in supporting art activities in the private
sector, has shrunken over the past couple of
years, which reflects its role and functions
are not fully understood in the public sec-
tor.

More businesses are providing support for
the arts thanks to the economic development
and their growing interest in the arts as a part
of corporate citizenship. At the same time, it
shows that they are teamed up with the cul-
tural and arts community as a part of PR and
marketing strategies. That said, corporate
support for the arts in Korea is still smaller
compared against in advanced countries.
Given that Mecenat in Korea is less than 10
years old, it has a potential for further growth
in the future. According to a 2007 survey on
30 businesses by Maeil Economic Daily,
93% companies said that Mecenat was help-
ful for their business management and 46%
responded that they would expand Mecenat
in next year.

Individual contribution to the arts and cul-

tural activities is still insignificant in its size.
It is partly due to the fact that the arts are not
a part of Korean’s everyday life. At the same
time, it reflects the lack of structured systems
through which Koreans can easily make con-
tributions to the arts and culture. Currently,
the right to receive contributions is limited to
ARKO and other entitled art organizations/
groups, however it needs to be expanded to
include all of qualified organizations that
meet the government’s requirements like in
the US. For this, art groups are advised to be-
come legal entities while more policy mea-
sures are needed in order to enhance trans-
parency in the use of their money. The fact
that not many Koreans are aware of the con-
tribution system itself may serve as a reason
why individual contributions are not very ac-
tive in Korea given, as of 2005, tax deduction
for individual contributions has grown more
than 5 times since 1999 from 817 million to
4.1 billion USD. In addition, 68.6% Koreans
responded that they had made contributions
before showing that the culture of donation
has been entrenched in Korea. (Moonhwa
Daily, September 21, 2007).

The following illustrates art advocacy
activities by major arts organizations. How-
ever, as the scope of art advocacy is wide and
comprehensive, it is difficult to launch a full-
scale survey on detailed activities taken by
the government, local autonomies, and other

public/private organizations. Thus, this paper
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Art advocacy activities

Government(MCST)
BContributions to the Arts and Culture(to be
regarded as loss cost)

-Organizations entitled to contributions: ARKO,
certified professional art organizations

-Tax benefits
ARKO: loss costs of 100% for individual income,
50% for corporations, certified professional art
organizations: 10% for individual income and 5% for
corporations

-Size of contribution(received by ARKO, in USD): 6.3
million in 2005, 8 million in 2006, 7.1 million in 2007
ECultural treatment expenses(tax deduction given
to companies when they buy tickets to exhibitions/
performances, CDs, books to provide entertainment
to clients)

-Tax benefits: when companies spend more than 3%
of their treatment expenses on cultural activities,
additional 10% of loss costs will be recognized.

-Expected outcome: businesses are spending
about 4.8 billion USD for treatment purposes, and
the introduction of cultural treatment expenses
is expected to generate new support for cultural
activities worth 480 million USD.
HMPromoting contributions to art and culture by
SMEs(when SMEs are making contributions to
art/cultural activities, the government provides a
matching fund for the activities)
Size: one on one matching up to 19,000 USD
HMOthers

-to improve the environment for art activities by

introducing a certification system for professional art
organizations art groups

-to provide legal and structural foundation to improve
social status of art practitioners

-to expand supporting systems for the arts by
establishing a cultural management center for SMEs

Arts Council Korea(ARKO)
BWPolicy research to promote art advocacy & social
awareness of the arts
BPublishing projects to advocate the values of
fundamental arts
quarterly Culture&Arts, webzine ARKO, ARKO
BOOKS (culture/art series), Almanac for culture and
the arts, ‘Poetry Delivery’, ‘Prose Delivery’
HProjects to enhance the image of culture and the
arts in collaboration with broadcasting stations(KBS,
MBC, EBS), YTN, Arte TV, Art TV and newspapers
to emphasize the importance of fundamental arts,
to expand contribution to the arts and to cultivate
interest and participation in the arts by public
BProviding opportunities to enjoy art/culture for the
underprivileged groups(Fund from lotteries)
-subsidies for the lower income group to purchase
tickets
-opportunities for the youth to create/enjoy literature
-various culture/art programs for the military,
correctional facilities, remote areas
-purchasing literary works to be provided to the
underprivileged groups

focuses only on providing summaries of their
activities in an effort to offer an overview on
art advocacy in Korea, its scope and level as

well as future orientation.

Suggestions to Further Promote

Art Advocacy

Lastly, the paper also provides suggestions to

further promote art advocacy in Korea based

on the current status of art advocacy and its

implications provided above.

1. Government’s awareness on the value of

the arts

to urge the government to expand investments
in fundamental arts, which is lagging in its pri-

ority in allocating financial resources.

2. A wider acceptance of values of the arts

among members of the society
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Art advocacy activities

Korean Arts and Culture Education Service(ARTE)
HTo send art instructors to elementary, middle

and high schools nationwide in order to provide
opportunities to children and the youth to receive art
education.

HPilot projects on art education in collaboration
with and between local communities, autonomous
governments, offices of education, schools, art
organizations.

BTo send art instructors for social welfare
institutions including nurseries, child care centers,
handicapped children and their mothers.
EPromotion of regional ‘cultural/art education’ in
collaboration with local autonomies for children,
youth, elderly, handicapped population.
mDeveloping art/cultural education models for
special facilities including military, correctional
centers, a center for North Korean defectors(Saete)
in collaboration with MCST, Ministry of Defense,
Ministry of Justice, and youth educational centers.
EPromotion of art/cultural education for local
population in collaboration with local art centers and
cultural facilities.

MTraining experts on art and culture education.

Korean Business Council for the Arts(Mecenat)
BMecenat Grand Prix

to give awards to businessmen who are active in
supporting cultural/art activities to further promote
Mecenat in the business community.

AN ‘encounter’ between businesses and the arts
a long-term strategic partnership and collaboration
between businesses and the arts.

BMatching art fund between SMEs and the
government to promote SMESs’ participation for the
arts.

BMecenat On Site

to visit rural villages, schools and military bases

to provide them with opportunities to experience
the arts in collaboration with corporations, culture
foundations and other social groups.

BArts for Children

to provide art/culture programs for children in
nurseries, from lower income families, handicapped
children and children in rural communities or in
welfare centers.

BPerformances & tickets

free programs for children and youth from lower
income families.

e to develop strategies to effectively emphasize
the role and function of the arts cultivating
creativities in the society.

e to underpin the efforts to reflect social phe-
nomena and visions in a new form of the
arts by fully embracing social changes and
technological development.

e to expand the sentiment of society for sup-
porting the underprivileged regions and
lower income families for their art activi-
ties. (while the families with their monthly
income of 2,884 USD or over are going to
art events for 6.6 times a year, those with less
than 961 USD went to these events for less
than 0.86/ 2006 Report on Koreans Enjoying
the Culture)

o to highlight the role of arts/culture as a
means to promote social harmony through
pursuing cultural pluralism as the Korean
society becomes more diverse. (as of 2000,
9.1% of Korean men married to women
from foreign countries. Money Today April
15, 2008/ There are more than 1.5 million
foreign workers in Korea. Hankook Daily,

April 21, 2008)

3. Inducing more contributions from the
private sector
e to improve legal and institutional systems to
enlarge individual and corporate contribu-
tions to the arts.
e to strengthen collaboration among the gov-

ernment, ARKO and the Korean Business
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Council for the Arts to boost business’ spon-
sorship for the arts as they are more inter-
ested in supporting the arts.

e to launch a nationwide contribution cam-
paign in collaboration with the art commu-
nity to break through the underdeveloped

status of individual contribution to the arts.

4. A structured research for art advocacy

e to create various agenda in order to uplift the
society’s interest in the arts.

e to gain supports for the arts from the society
by presenting scientific research findings on
the effect of the arts on society, culture and
economy.

e a urgent need for a systematic approach
to precisely estimate the size of individual
contributions to the arts, analyze their pro-
pensity and motivation and create strategies
based on the findings to effectively facilitate

their contributions to the arts.

5. Strengthening arts/culture education

to develop art/culture education programs fo-

cusing attention on the intention of the public
to take part in arts/culture education and its ef-

fectiveness developing audiences for the arts.

6. Cooperation with foreign countries
to spread the ripple effects of art advocacy
through expanding exchanges with culture/art
organizations in foreign countries in order to
benchmark best practices on art advocacy and

actively seeking international collaboration.

Lee, Sung Kyum graduated from Yonsei University with
a major in English Language & Literature and earned a
MA in Performing Arts Administration from New York
University. He joined the Korean Culture & Arts Foundation
(now Arts Council Korea) in 1984 and experienced various
support programs in the fields of literature, visual arts and
performing arts. Then he served as Auditor, Team Leader of
General Affairs & Human Resources Team, Director of Arko
HRD Center and Director General of Cultural Cooperation
Bureau. Now he works as Director General of Grants Program
Consulting Center.

translated by Jung, Byung Sun

> OtAlof oz mZeteich 103



